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 Sensex loses 464 pts, Nifty ends tad above 

10,300; RIL, HDFC, Infosys drag 

The 30-share BSE Sensex was down 463.95 points 

or 1.33 percent at 34,315.63 and the 50-share NSE 

Nifty slipped 149.50 points or 1.43 percent to 

10,303.50. 

 Rupee trades higher at 73.33 per dollar 

The Indian rupee is trading higher by 27 paise at 

73.33 per dollar on Friday after a flat opening 

versus Wednesday's close of 73.60. 

 Reliance Industries posts net profit of 

Rs 9516cr in Q2 

Reliance Industries (RIL) posted a consolidated net 

profit of Rs 9516 crore in the second quarter of the 

current fiscal compared to Rs 8109 crore in the 

corresponding quarter last fiscal, thus registering a 

year-on-year growth of 17.4 per cent. 

 ACC posts 15% rise in Sept quarter net 

profit to Rs 209 crore 

Cement major ACC reported a rise of 15 percent 

(Year-on-year) in its net profit for the September 

quarter at Rs 209.1 crore. The firm had reported a 

profit of Rs 181.5 crore during the same quarter of 

last year. 

 UltraTech Cement Q2 standalone profit 

down 9% at Rs 390-cr on rising energy 

Cement major UltraTech Cement has reported 

September quarter standalone net profit at Rs 390.8 

crore, down 9 percent on the back of weak 

operational performance and rising energy and 

logistics cost. 

It had reported Rs 431.2 crore profit in the same 

quarter last fiscal. 

Standalone revenue was up 21 percent at Rs 

7,771.3 crore against Rs 6,426.3 crore. 

 
 

 

 

 

 

 

http://www.moneycontrol.com/india/stockpricequote/cement-major/acc/ACC06
http://www.moneycontrol.com/india/stockpricequote/cement-major/ultratechcement/UTC01


 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

Corporate 
Action 

Company Name 
Type  

&  
Percentage  

Record Date Ex-Date 

BONUS CES Limited Bonus Ratio (27:1) 23-10-2018 22-10-2018 

SPLITS 
Frontline Sec New FV 5 22-10-2018 - 

Millitoons Ente New FV 10 22-10-2018 - 
Damodar Ind New FV 5 25-10-2018 - 

DIVIDEND 

Valson Ind Final (10%) - 21-10-2018 
Sacheta Metals Final (2.50%) - 21-10-2018 
Master Trust Final (10%) - 21-10-2018 

Basant Agro Tec Final (5%) - 21-10-2018 
Oceanic Foods Final (2.5%) - 24-10-2018 
Oceanaa Biotek Final (15%) 25-10-2018 24-10-2018 
Multiplus Hold Final (2%) - 24-10-2018 
KNR Construct Final (20%) - 24-10-2018 
GSB Finance Final (2.50%) - 24-10-2018 

Agro Phos India Final (0.50%) - 24-10-2018 
Hind Aluminium Final (16%) - 24-10-2018 

Veto Switch Final (20%) - 25-10-2018 
West Leisure Final (1%) - 26-10-2018 

Tanla Solutions Final (30%) - 26-10-2018 
Hinduja Global Final (25%) - 26-10-2018 

Accelya Kale Final (320%) - 27-10-2018 

https://www.moneycontrol.com/india/stockpricequote/computerssoftware/ceslimited/SIL13
https://www.moneycontrol.com/india/stockpricequote/financeinvestments/frontlinesecurities/FS08
https://www.moneycontrol.com/india/stockpricequote/textilesspinningsyntheticblended/damodarthreads/ME17
https://www.moneycontrol.com/india/stockpricequote/textilesspinningsyntheticblended/damodarthreads/DT
https://www.moneycontrol.com/india/stockpricequote/textilesprocessing/valsonsynthetics/VIL02
https://www.moneycontrol.com/india/stockpricequote/aluminium/sachetametals/SM12
https://www.moneycontrol.com/india/stockpricequote/financeleasinghirepurchase/mastertrust/MT02
https://www.moneycontrol.com/india/stockpricequote/fertilisers/basantagrotechindia/BAT
https://www.moneycontrol.com/india/stockpricequote/financeinvestments/multiplusholding/OF03
https://www.moneycontrol.com/india/stockpricequote/financeinvestments/multiplusholding/OBI
https://www.moneycontrol.com/india/stockpricequote/financeinvestments/multiplusholding/MH07
https://www.moneycontrol.com/india/stockpricequote/constructioncontractingcivil/knrconstructions/KC13
https://www.moneycontrol.com/india/stockpricequote/financeinvestments/gsbfinance/GSB
https://www.moneycontrol.com/india/stockpricequote/aluminium/hindaluminiumindustries/API
https://www.moneycontrol.com/india/stockpricequote/aluminium/hindaluminiumindustries/HAI
https://www.moneycontrol.com/india/stockpricequote/computerssoftware/tanlasolutions/VSC01
https://www.moneycontrol.com/india/stockpricequote/computerssoftware/tanlasolutions/WLR
https://www.moneycontrol.com/india/stockpricequote/computerssoftware/tanlasolutions/TS11
https://www.moneycontrol.com/india/stockpricequote/computerssoftware/hindujaglobalsolutions/HGS01
https://www.moneycontrol.com/india/stockpricequote/computerssoftware/kaleconsultants/KAL


 

 

 Nifty Spot In Last Week :-   

 As we saw the Price Movement in Nifty Spot in last week that In Upside is 10,710.15 and in Downside 

10,249.60. 

 

 

 

 

 

 

 

 

Nifty Spot In Upcoming Week :- 

There is strong Resistance is 10,560 sell on rise with sl 10,560 tgt will be 10160 if close below this level  

10160 then next target will be 9,950 possibilities.There is strong support is 9950 buy on dip with sl 9950 tgt 

will be 10,300 to 10,550 possibilities. 

Bank Nifty in Upcoming week :- 

If cross 25,260 then u can Buy Banknifty with sl 24,900 target will be 25,800 to 26,100 ,There is  very 

strong support 24,900 if close below this level then down side target will be 24,070 possibilities. 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

   

 

 

 

  

  

BANKNIFTY WEEKLY CHART  

COPPER WEEKLY CHART 

COPPER:- There is very strong support 445 

and very strong resistance is 470 if break 445 

then down side target will be 420 and above 470 

target 485. 

CRUDE OIL :- Sell on rise  aorund 

5185 to 5220  with the stop loss 5345 target 

will be 4960 to 4800  possibilities.  

 

 

CRUDE OILWEEKLY CHART 

SILVER buy on dip around 37,700 to 

37,800 level with the Stop loss of 37,400 

target will be 39,500 to 40,000 

possibilities. 

 

 

GOLD:- buy on dips with the 

Stop loss of 31,500 for target 

will be 32,000 to 30,500 

possibilities if close below 

31500 then down side target 

30,700, Sell on rise with sl 

32555 down side target 

31500.  

 

 

NATURALGAS:- Buy on dips  

with the stop loss of 220, target 

will be 252  possibilities if 

close above 252 then next 

target 270. 

 
GOLD WEEKLY CHART 

SILVER WEEKLY CHART 

 

NATURALGAS WEEKLY CHART 

Nifty WEEKLY CHART 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

USDINR: : Investors can buy on dips stop loss of 

72.40. On upside target will be 74.00  to 74.20 sell on 

rise with stop loss of 74.20 target will be 73.00 to 

72.50. 
 

GBPINR: : Investors can sell on rise with the stop 

loss of 96.90 and down side target will be  94.80 . 

 

 

USDINR CHART 

GBPINR CHART 

EURINR: : Investors can sell on rise with the stop 

loss of 85.10 and down side target will be 84.00 to 

83.50. 

 

EURINR CHART 

JPYINR: Investors can sell on rise with the stop loss 

of 67.20 and down side target will be 64.37 to 63.70. 

 

 

JPYINR CHART 



 

 

Factors affecting Currency Rates: 
At the end of the day week, Rupee remained relatively strong at 73.33 per dollar. 

The key reason behind rupee’s strength was fall in global crude oil price. 

The other reason was weakness in dollar against all major currencies. 

Crude oil price dropped on back of the international energy agency’s announcement that the 

crude oil inventory had risen by 6.5 million barrels to 416.4 million barrels. 

Crude price came down also because the OPEC & IEA had lowered the oil demand growth 

forecast for this year & the next year. 

For the next week too, rupee is like to maintain the ground against the US dollar.   

 

 

 

 

 

 

 

 
Charts Showing trends of Dollar Index v/s USD/INR & USD/EUR 

 

 

 

 

 

 

 

 

Premium / Discount  (USD/ INR) 

Based on Forward Rates 

Duration Premium 

One month 

Forward 

0.28 

Three month 

Forward 

0.57 

Six month 1.31 

One year 2.83 

RBI reference Rates 

Currency Rates 

USD 73.44 

GBP 95.65 

Euro 84.17 

100 Yen 65.27 

 

 



 

 

 Research report on – APL Apollo Tubes limited 

Every product category which was once completely commoditized and is today considered value-add and branded 

category with higher customer engagement, was led by some visionary company be it Asian Paints in decorative paints 

category, Cera in bathroom fittings, Symphony in air coolers, Kajaria in ceramic tiles or Astral in PVC pipes. We believe APL  

 

Apollo is the company leading that transition for steel pipes industry. 

 

Steel pipes is a large category with an estimated annual sales of around 30,000 crore. 60% of the industry is still served by 

unorganized players whereas large organized players include Tata and Jindal. 

 

APL Apollo erstwhile known as Bihar Tubes was a marginal player until 2010 with 2-3% market share and a large presence 

in black round pipes (commodity) with applications in sewage and water transportation for housing and agriculture sector. 

Turning point was entry in hollow section (square and rectangle pipes) which were new products for the Indian market. In 

last 8 years APL grew its sales volume from 1.65 lac ton to 11.3 lac ton implying a 27% CAGR against the industry growth of 

10% increasing its market share to 15%The share of low margin round black pipes is down to 13% as the share of value 

added products steadily rose. This is further expected to go down as they are targeting share of value added products to 

reach 90% by FY21.. 

 

APL Apollo is also the lowest cost producer in the industry. The biggest advantage is having multiple plants across India 

leading to saving on logistics cost which is 4-8% of the value and at the same time due to economies of scale company is 

able to procure material at 2% lower cost compared to its competitors. It has the largest distribution reach with 

warehouse-cum-branch offices in 29 cities and a portfolio of over 1000 products with 90% sales happening through 

dealers.The recently established facility at Raipur will help them to capture the under penetrated east market. This plant is 

equipped with Direct Forming Technology (DFT), first time in India, which will directly make square and rectangle pipes 

rather than making those from round pipe. This will lead to substantial savings in cost and time while improving quality. 

APL will have exclusive access to this technology till 2020. Total installed capacity by end of FY19 will be 20 lac ton from 

current 17.5lac ton, which they plan to utilize fully by FY2021. 

 

With the substantial cost advantages, technology initiatives, backward integration plans along with brand building 

activities, APL targets to improve operating profit per ton from current Rs. 3200 to Rs. 4000 over the next three years.  

Over the next three years,  
 

APL is targeting to double its sales volume while improving EBITDA per 

ton from Rs. 3,200 to Rs. 4,000 with the help of various initiatives: 

 

1) Offering innovative products by leveraging technologies like DFT:- This is the latest global technology for making 

hollow section i.e. square and rectangle pipes. Traditional technology involved making round tubes first and then 

converting to rectangular or square shape which involved extra time and material wastage. Under DFT, hollow sections 

are formed directly through welding in high speed, resulting in 3-7% material savings and process time reduction from 24 

hours to 20 minutes, also reducing the need to maintain inventory of round pipes. 

Using this technology, APL can make hollow sections of any size within a range of dimensions and thickness; earlier it 

would have to run a minimum batch of 10,000 pipes to keep efficiency high, whereas now it can make even 100 pipes with 

no production loss. This is a significant development in terms of technology in steel pipe manufacturing 

 

2) Investing in brand building:- The company launched ‘Apollo Coastguard’ brand to tap growing consumption of 

galvanized steel tubes in the coastal regions. 

‘Apollo Fabritech’, hollow sections made with latest DFT results in customized sizes, great cost savings, faster deliveries 

and more precise finish. 

‘Apollo Agritech’, hollow section products to tap the buoyant agriculture segment. 

‘Apollo Bheem’, pipes are made of special galvanized steel to provide corrosion resistance; the pipes are long lasting, 

even in rocky terrains. 

To improve the brand visibility in the market, APL is targeting about 30,000 signage boards across the country. Further, it 

has budgeted Rs. 25 crore for print and TV ads from the next fiscal. 

 

 



 

 

3) Entering into newer markets:- APL started with north and over time has penetrated into west and south markets. The 

only market left where it has no meaningful presence is east India. It has recently commissioned a Greenfield plant in 

Raipur for targeting eastern markets like Chhattisgarh, Bihar, Orissa and some parts of Kolkata where company was not 

able to reach earlier. Size of east India market is estimated to be 1.25 million tons p.a. Currently, there is only one major 

player organized player Jindal along with some regional players with capacity of around 15,000 to 20,000 tons per month. 

Raipur has an installed capacity of 3.25 lac tons p.a. The management seems optimistic on eastern market foray as there is 

limited competition for hollow section in this region given existing players are focused more on black round pipes. 

4) Expanding distribution reach further:-  
Pan India Distributor Network 
A solid network of 650+ distributors and 40,000 retailers reaching 300+ towns and cities across the country, a reach which 

is multiple times higher than the nearest competitor. Given APL’s widespread warehousing infrastructure, its dealers need 

not stock much inventory 

given the company can fulfil even small orders with the shortest lead time. 

 

5) Backward integration:- In 2007, company backward integrated by acquiring Apollo Metlex 

Ltd. To improve margins in galvanized tubes. Thereafter, the company setup two new tube 

manufacturing lines. The current tube capacity stands at 22,500 MTPA. 

First Plant Outside North India – In 2008, company acquired SLMUL, Bengaluru as first 

manufacturing base outside North India. Within a year of acquisition, capacity utilization 

increased from 25% to 90%. Presently this is the hub for APL’s galvanized products. 

Foray in Western Markets – In 2010, company acquired loss making business from Lloyds to 

expand its presence in west India. Post acquisition, production increased from 2,000 tons 

to 12,000 tons per month. In 2016, company also added a new line of GI Pipes with a 

capacity of 40,000 MTPA. 

Foray in Southern Market – In 2011, to expand its presence in southern market, company 

did a Greenfield capex in Hosur, Tamil Nadu to setup a manufacturing plant of 2 lacs MTPA. 

 

 A strong Balance Sheet 

 

 Growth Outlook 
 

Valuations 

 
Looking at the tailwinds and management’s execution track record, we are building three scenarios 
 bear, base and bull case (management vision) around volume growth, EBITDA per ton and exit 

price-earnings multiple. 
 

Some key assumptions: 

 

1) Rs 90 crore interest cost is on account of working capital loans. 

2) Assuming a gross block of Rs. 1,000 crore by FY21, depreciation is taken at 100 crore. 

3) Company pays full tax at 33% 

Current Market Cap is around 3,000 crore which is 18 times trailing twelve months earnings. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The industry itself is growing at 10%. 

 

*From Market-Hub’s point of view There is high probability of the returns to be somewhere between base and bull 

case*. 

 

Risks & Concerns 
 

Rise in competitive intensity  
 

Volatility in steel prices  
 

Skin-in-the-game  
 

 
 


